Th e concepts of fi nancial culture and fi nancial literacy are today's popular research topic. Numerous research and analyses deal with topic of the fi nancial culture of the population, and whether it has improved nearly ten years aft er the crisis. Diff erent dimensions of fi nancial culture are distinguished and examined for diff erent age groups of the population. Nowadays, there are no countries that have not taken steps to develop and expand fi nancial knowledge, but these steps have mostly been delayed. Many organizations deal with measuring the fi nancial culture on the national and international level. Th e results of investigations have already in many cases drawn attention to defi ciencies, and to the areas needing development, which is necessary and important.
INTORDUCTION
Increasing and developing fi nancial literacy is in the interest of every national economy. Transition countries are particularly disadvantaged in international comparison, because they have entered the market economy without adequate knowledge. Members of the BB and X generations felt the absence of fi nancial education and its necessity on their own skin. Th e global crisis in 2008 highlighted the importance of the issue. Nowadays younger generations (Y and Z generations) have a signifi cant advantage over previous generations. Financial education provides them with easier access to the fi nancial world, but the question remains how much they can make use of the opportunities they already have. In this paper, we look for answers to this question.
LITERATURE REVIEW
Financial culture, fi nancial literacy and fi nancial consciousness are terms that are more and more oft en used and increasingly emphasized these days. Th e culture of humanity comprises several factors, including traditions, the past and certain economic -and consumer -elements too. Th e improvement of fi nancial culture and knowledge is imperative for our future. Individuals who embrace the elements of fi nancial culture, meaning that they are fi nancially educated, will be able to improve the economic culture as entrepreneurs or managers, while on the other hand as consumers they will be able to make more conscious and wiser decisions in the future. Th e development of fi nancial culture is not a new thing in the world. Th ere had already been initiatives before the millennium regarding how to distribute and transmit fi nancial knowledge on a broad scale. At that time those eff orts were only concerned with passing on fi nancial information, and mainly the Anglo-Saxon countries that had developed fi nancial and bank systems were interested in them (Béres -Huzdik, 2012) . Th e fi nancial products introduced at that time have transformed so much in the years since that they cannot be understood with the knowledge of that era anymore. Th erefore a solid basic fi nancial knowledge is crucial, which can be developed and corrected, and a usable mass of information appropriate for this modern day and age can be built upon it.
Nearly ten years aft er the economic crisis the fi nances, the possession of money and the related knowledge have become more and more important, basically a part of our lives. Th e crisis and the subsequent events drew attention to the defi ciencies connected to fi nancial knowledge (Klapper -Lusardi -Panos, 2012 ). Due to the general prosperity and the unlimited liquidity prior to the crisis, certain age groups socialized in a way that they did not learn how to handle money, they did not learn how to make a budget, since the message that came from every direction said that the missing liquidity can be replaced with loans, several even. Before the crisis Johnson and Sherraden (2007) had already warned that it would be advisable to involve also the younger generation in the preparations of the fi nancial processes by extending the taught subjects in a fi nancial direction, or maybe by involving them in making the family fi nancial decisions. Osana, Tucker and Bennett (2003) had the same opinion, because this way a larger fi nancial responsibility can evolve. Th e loans taken out irresponsibly and the ear-ly, rash consumption can be connected -either directly or indirectly -with the absence of fi nancial literacy and fi nancial culture. Th e examination of the fi nancial culture is a term or fi eld of research with an ever growing popularity these days. Numerous articles, research, theses or dissertations deal with it, yet no specifi c, tangible steps have been made towards development. Every bigger bank treats the development of the fi nancial culture as part of their corporate social responsibility (CSR), but they do not really have concrete results yet.
Th e term fi nancial culture has not been given a uniform defi nition up until today. In the strict sense fi nancial culture means fi nancial literacy skills and capability, which requires special professional knowledge. According to the generally accepted defi nition it is "such a level of fi nancial knowledge and skills, with the help of which the individuals are able to identify the basic fi nancial information necessary for their conscious and cautious decisions, then aft er obtaining these information they are able to interpret them and on this basis they are able to make a decision, assessing its possible fi nancial and other consequences for the future" (MNB -PSZÁF, 2008). Based on the defi nition of Atkinson and Messy (2012) , fi nancial culture is a sum of such skills, abilities, attitudes and patterns of behaviour that are essential for making the right fi nancial decisions both on a personal and social scale. In the possession of fi nancial literacy we can increase and improve prosperity, which can be felt not just at micro but at macro level as well. Based on the opinion of Luksander and her co-authors (2014), fi nancial culture is nothing else but the ability of processing the fi nancial information and making the right fi nancial decisions. Suganya, Sakthivelrani and Durai (2013) outlined the substance of fi nancial culture as the sum of such knowledge through which individuals are able to maximize their lifelong fi nancial prosperity. Ultimately, it can be asserted that fi nancial culture always means some sort of combination of abilities and skills, with which the personal and social well-being can be achieved. Th is is unimaginable without specifi c professional knowledge, so it can therefore be concluded that the role of fi nancial education is unavoidable in this topic.
Knowledge that knows and understands the modern fi nancial processes and is capable of adapting to changes is indispensable in today's globalized world. Th is is why Grifoni and Messy (2012) claim that the thrust of the term's meaning is a skill that is vital today. Financial culture can be split into parts, since it has levels that can be developed and others that are harder to develop. Th ose elements of the fi nancial culture that can be modifi ed easily and within a relatively short period of time with education and trainings belong to the former group. Such elements are for instance fi nancial knowledge, fi nancial skills and abilities. Th e parts of the fi nancial culture that are diffi cult to develop are manifested in traditions, habits, specifi c seen and learnt norms, views and values (Balázsné, 2013) . Th e latter, which is picked up from parents, family and friends, can be shaped the hardest, because due to the socialization it becomes a part of us, it is integrated into our character, hence it follows us all our lives (Koh -Lee, 2010) . Th is process is called economic socialization, where the young generations learn from their educators the principles of using money and acquire the attitudes that will later broadly determine their success or failure in the fi nancial world. Th e family has an emphasized role in this process, as they teach the principles of money management and usage that they fi nd decisive (Zsótér, 2012) . Th is is all connected to the previously introduced opinions, according to which we have to start developing fi nancial consciousness already at school age in order to make the occasional negative habits somewhat correctible.
Th e assessment of fi nancial culture in terms of a whole economy or society is not an easy task, but it can be declared that in the global fi nancial world the evaluation of this fi eld hints at the fi nancial literacy of the individuals of an economy and society (Bárczi -Zéman, 2015) . Certain research correlates fi nancial culture with fi nancial knowledge, while others refer to it as a fi nancial attitude, fi nancial profi ciency or the possession of fi nancial information. Th ere is no common understanding about who is responsible for the development of this fi eld either. According to certain opinions the development of fi nancial literacy needs to be started during primary education, whereas others suggest that this should be the sole task of secondary schools. Financial culture or fi nancial consciousness includes the adequate and applicable level of fi nancial knowledge, or in other words the stock of material knowledge, in addition to concrete numeracy and math issues. OECD has been running comprehensive analyses on the fi nancial culture of its member states for years, in which it assesses the fi nancial knowledge, behaviour and attitude of the countries' nationals (OECD, 2016). In its latest survey it rewarded the fi nancial culture of the countries with a maximum of 21 points, 7 of which for fi nancial knowledge, 9 for fi nancial behaviour and the remaining 5 for attitude. With regard to the examined OECD countries it can be stated that France had the best rating with 14.9 points. Poland ended up being last on the list with 11.6 points, which remains well below the average 13.7 points. Unfortunately, Hungary's result (12.4 points) is also below the average. However, it does not stand out from the average rating of the region (the Czech Republic had 12.6 points).
Developing the fi nancial culture of students currently starting higher education is extremely important. Th ey already belong to generation Z, who live the majority of their lives virtually, basing it on the Internet. Traditional education and administration is a burden to them, as they prefer electronic channels to the printed information sources. Th ese youths are the main target groups of the increasingly digital bank system and the FinTech innovations. As we can see in our everyday lives, there is a paradigm shift in the fi nancial sector (Kerényi -Molnár, 2017). As a consequence of the constant advance in globalization, the promotion of the role of the internet and the mobile communication becoming general, due to a lack of time the young generation is not willing to stand in queues at the bank anymore to deal with a simple administrative issue. Th ey think in applications and they would like to handle their aff airs electronically, and therefore they also want to deal with their banking transactions electronically (through their mobile phone) (Menon, 2016) , since the youths of generation Z were already "born with mobile phones in their hands". Harmful eff ects of the process has already taken its toll on traditional human communication, and they will be noticeable with respect to the bank communications as well. Th is can only be avoided if we provide the necessary basic fi nancial knowledge, since an application will not explain the characteristics of fi nancial products. Th e 2016 research conducted by the FED faithfully refl ects the above on the basis of the age distribution of people using mobile banking, which is illustrated in the below graph. As shown, youths between 18 and 29 years of age are miles ahead in mobile banking, which confi rms the above features. Understanding the ever-developing banking industry is not easy, and education cannot keep pace with numerous innovations and developments either, although it is probably not even part of its tasks. Th e most important mission of the education system would be giving a solid basic fi nancial knowledge to the students, so they would not have to step out into the real fi nancial world without "ammunition".
In accordance with today's requirements, the development of fi nancial culture and knowledge is the task of not just the education system but of fi nancial institutions too, and they oft en deal with this fi eld as part of their CSR activities (Lentner et.al, 2015) . Development of fi nancial culture -as a key word -always has a positive message, and there are also positive examples and initiatives on this subject (competitions organized by banks for primary and secondary school students, information brochures, courses, etc.). Th e point is that the development of the fi nancial culture of the young generation is critical, which cannot be done without conducting some sort of preliminary assessment concerning their basic knowledge. Aft er the level assessment it would be necessary to develop a strategy involving all stakeholders (banks, education, government), so that the last foothold of the education system could breed prepared economic operators who are not fi nancially illiterate.
MATERIAL AND METHODS
Th e basis of the study was a questionnaire survey conducted in the autumn of 2017 3 . Research was done with the help of a pretested standardized questionnaire form. 3 I hereby would like to thank the students who contributed by fi lling the questionnaire form for all their help. Th e questionnaire did not contain open questions for statistical assessment purposes. Th e fi nalization of the questionnaire was preceded by four earlier rounds: a primary quantitative research conducted in 2015, qualitative surveys from 2015 and 2016, and a questionnaire survey carried out in the spring of 2016, as a result of which I was able to come to conclusions from a sample of 3736 people in the form of numerous studies. Th e current format of the questionnaire was based on the results of former research, and it examined a number of issues, from the value of money through the correct usage of financial and investment information to ethical questions, tailored especially to students entering into higher education for the reason of evaluating their fi nancial knowledge. Th e questionnaire was fi lled by students of several higher education institutions, who began their studies in the autumn of 2017 within undergraduate education or higher-education vocational training. Th e questionnaire was fi lled by 942 respondents in total, but unfortunately only 768 could be assessed. Th e questionnaire consisted of 16 questions, 9 of which serving the segmentation of the respondents. Th e questions covered many fi elds, from the value of money through fi nancial consciousness to the assessment of basic knowledge. Th e questionnaire was accessible online, ensuring the anonymity of the respondents. For the segmentation of the respondents I asked about their age, gender, residence-related information, income and education level of the parents, among other things, including if the respondents had studied fi nance before or not. Among the questions there were multiple choice questions and rating scales too. Th e questionnaire was fi lled by students of the Eszterhazy Karoly University, Pannon University, Szent Istvan University and Óbuda University, regardless of the faculties. Th e only condition of the participation was for the students to start their academic studies at the time of fi lling the questionnaire, so the ones attending master's degree programmes were not included in the sample. Th e sample was not considered to be representative, but it provided for the possibility of later establishing representative research. Th e results of the questionnaire presented in this study were obtained with the help of the SPSS 19.0 and MS Excel 2010 programs. Th e results of the present study were evaluated primarily by the student's residence, i.e. whether the student is living in a separate apartment or his parents'. We intend to analyse the subject in the course of other studies as well on the basis of the education level of the parents, income, employment and previous fi nancial preparatory studies.
RESULTS
A lot of people have already analysed and highlighted -directly or indirectlythe signifi cance of fi nancial education, as the above literature review showed. In this study we can learn the opinion of the young generation starting their higher education, as they are still able to assess the practical benefi ts of fi nancial education almost without being infl uenced by others. 10 factors were listed in the questionnaire form from the aspects of practical utility, from the social objectives to personal benefi ts. Th e statements and the rate of the affi rmative answers are illustrated in the table below. Because I will become more confi dent in the fi nancial spheres. 60,68%
Because this way I can increase my assets.
50,52%
Because I can understand the fi nancial products and constructions better.
41,67%
Because I can choose between the fi nancial products more effi ciently. 39,58%
Because I can achieve a higher yield on my savings.
38,28%
Source: own research, 2017, N = 768
As it is shown in the table, being able to increase their opportunities through studying fi nance is the most important factor to the responding students. In their opinion the other most important usefulness of fi nancial studies is building up their fi nancial consciousness, which helps them make more stable and careful decisions with regard to any kind of fi nancial investments or products. On top of these they also fi nd it valuable that if they are aware of the happenings in the fi nancial world and the details of the fi nancial products, then the irresponsible and unfounded fi nancial decisions become avoidable. Th e students claimed, with a rate of 70%, that if they have confi dence in the fi eld of fi nance then they could not be misled by the banks that easily, as the banks will not be able to make them accept any kind of product with any kind of explanation. Interestingly, they do not deem fi nancial education relevant or important (below 40%) in connection with fi nancial success. In other words, they do not believe that in the possession of fi nancial knowledge they will be able to choose more eff ectively between fi nancial products, nor do they think that knowledge entitles them to achieve a higher yield. Another interesting fact is that the social dimension of the listed characteristics appears strongly based on the replies of the respondents, as 64% of them said that fi nancial background knowledge is paramount also because through that knowledge they will be able to help their families or acquaintances, the ones that are clueless regarding fi nancial decisions.
Hereinaft er we introduce the above statements on the basis of the respondents' residence and housing conditions. From the perspective of the students it is vital where they live, since it aff ects their everyday lives and opportunities greatly. Th ose students who live in the capital or in a town have a lot more options. Th ey can get jobs, pick and choose from a wider range of fi nancial institutions, there are a wider variety of fi nancial options becoming available to them. On the other hand, the ones who live in a village can only access these opportunities in towns, so from this aspect their conditions are limited. Th is has an impact on the quality of their everyday life, and what is more, it even infl uences the level of available primary and secondary education too. Th e options of the students living in a village are more modest, which can shape their way of thinking in terms of fi nancial literacy.
From the sample segmented by place of residence, fi rst we would like to present the opinion of students living in the capital. 284 of the 768 students lived in Budapest, which represents 37% of the sample. It can be established that teaching fi nance is also important for the students living in the capital, since that way they can make use of their opportunities better. Additionally, they will be able to make more conscious fi nancial decisions as well, and at the same time studying fi nance reduces the risks of being misled by banks too. In terms of the above, living in the capital provides more options for the students. Th e answers refl ect that as well, given that the assessment of the fi rst statement was 1.4 percentage points higher in the case of students in this segment. It can also be seen from the detailed analysis of the students living in the capital that although they are ranked higher with regard to helping their family in making fi nancial decisions, the rate of their answers diverges from the sample average by 4.2 percentage points. Th ese students put better understanding of fi nancial products, the achievement of a higher yield and choosing more effi ciently between the products to the bottom of the list, but none of these statements are at the last place with respect to the sample mean. We can also acknowledge that in the case of students living in the capital the focus is rather on self-interest when it comes to ranking the advantages, while the indirect benefi ts are ranked lower, as the below graph shows. Of the students who constituted the sample 354 lived in a town, which represents nearly half of the whole sample (46%). Towns can off er numerous opportunities too for the students, yet there are fewer choices, supply, jobs and fi nancial providers than in the capital. With regard to students living in a town the priorities are reversed. Th ey rather ranked the possibility of conscious fi nancial decisions fi rst, giving it a rating 1.2 percentage points higher than the sample mean. Th is was followed by the benefi t of seizing the opportunities, which becomes available via studying fi nancing. Th e rate here was somewhat lower -by 2.3 percentage points -than the average of the whole sample. What is also peculiar is that the students living in a town believed that by studying fi nance the irresponsible fi nancial decisions would be avoidable. Th is is a huge leap, because based on the opinion of the whole sample this statement only took the third place from the bottom. Helping others to make fi nancial decisions got a relatively higher priority as well, which indicates the social dimension, sensitivity towards others. three lowest ranked statements were the more effi cient choices between products, better understanding of fi nancial products and reaching a higher yield. Consequently, self-interest was rather marginalized in the case of students living in a town, as the graph below illustrates. Within the sample the number of students living in a village was 130, thus this segment was the lowest, representing only 17% of the entire sample. When analysing the opinion of the students living in a village, it can be seen that seizing the opportunities and the avoidance of making irresponsible decisions were in the fi rst place. Th ey thought that through possessing fi nancial knowledge, more conscious decisions could be made, and it would be less likely for them to be misled by banks. Helping in making fi nancial decisions took priority again here. It can also be asserted that in their opinion the fi rst fi ve factors were rather based on knowledge and helping others. Interestingly, a smaller emphasis was put by them on enrichment, reaching a higher yield, better understanding of fi nancial products and choosing more effi ciently between products. Presumably it is partially because there are smaller opportunities for students living in a village than in the case of the fi rst two segments, they do not have such a room for manoeuvre, and most likely this is the situation with their family members too. Th erefore they would prefer to spend energy on increasing their own knowledge instead, with which later they will be able to draw benefi ts for themselves in any event. Th e results are illustrated in the graph. Hereinaft er we will examine the results based on the responding students' housing conditions. First, let us take a look at the students living with their parents or grandparents. Th ere were 466 of them, constituting 61% of the sample. Residing with parents means some sort of convenience for the students, since they are supported by their parents or grandparents to some extent. Supposedly they will not make the students pay overhead costs and they will provide food to them, which will all be cost savings, compared to the students who are completely self-sustaining. Th e students residing with parents or grandparents are a bit more comfortable, so no wonder this sort of lifestyle is called "Hotel Mama" in common slang. Seizing the opportunities, making conscious fi nancial decisions and understanding the fi nancial products better took precedence in the case of these students as well when ranking the advantages. Th ese were followed by reaching a higher yield and reducing the possibility of being misled by banks. With regard to the fi rst three factors, the students defi nitely wished to absorb opportunities and knowledge through fi nancial education. Self-interest came next, such as for example earning higher returns, since these students potentially have the option of saving their income that they can place in fi nancial institutions to yield interests, for which knowledge is needed. On their list the last three factors were avoiding irresponsible fi nancial decisions, increasing the assets and helping their family in making fi nancial decisions. In other words the broader social usefulness of fi nancial knowledge ended up being least important to the students living with parents or grandparents, just like in terms of the whole sample. Of the students fi lling the questionnaire, only 70 lived in a dormitory, which is not even 10% of all the responding students. In relation to students living in a dormitory it can be stated that making more conscious fi nancial decisions was the most important to them, which represents a higher rate than the sample mean by 7.8 percentage points. Th ey ranked the exploitation of opportunities lower, which is also shown by the 8.8% diff erence to the data of the whole sample. Th ey also found the reduction of the possibility of being misled by banks signifi cant, along with the avoidance of making unfounded fi nancial decisions, the solutions of which they also saw in studying fi nance. Th e bottom three statements were reaching higher returns, the more eff ective choices and better understanding of fi nancial products, as the graph illustrates. 154 of the students in the sample were accommodated in rented places. Considering the property prices these days, renting rooms or fl ats is not cheap at all, not even when the rent is shared between several students. Covering or earning the rent is not a small burden for the students or the parents and grandparents who are helping them, therefore the students living in rented fl ats also prioritized taking advantage of the opportunities, making conscious fi nancial decisions and the avoidance of making irresponsible ones. Th e factors at the end of the list more or less mirrored the opinion of students in dorms, because they have to carry out their studies under the same conditions, through self-suffi ciency. Only a small number of students indicated during the questionnaire survey that they lived in their own home. Th is meant 78 students in total, constituting 10% of the entire sample. Th e students living in their own home are forced to be completely self-suffi cient, which obviously does not exclude help from the parents and grandparents either. Th ey also put seizing the opportunities and making conscious decisions fi rst, and they see the solution to preventing irresponsible fi nancial decisions and to reducing the possibility of being misinformed by banks in fi nancial education as well. It is signifi cant from their point of view that they don't consider helping others in making fi nancial decisions to be a relevant goal, and they rather prioritize their own well-being and interests, as it is shown in the graph too. 
CONCLUSION
In view of the above analysis it can be established that the students comprising the sample considered as a whole that studying fi nance was the key to their own prosperity. Th e majority of them saw the opportunity in receiving the necessary knowledge, which will help them with assessing and understanding their options through the acquisition of consciousness and experience. Instead of being fi nancially illiterate, via their fi nancial education the students will be able to become customers of banking products as conscious consumers, and they will not have to rely on the limited amount of information the bank assistants provide while evidently highlighting the benefi ciary characteristics of the banking products.
By possessing this knowledge, they will not be vulnerable to the banks, and they will be able to grow their assets more too. What is problematic is that the students didn't deem the dissemination of fi nancial knowledge substantial, although with its help there would also be an opportunity to promote the fi nancial culture on a wider scale. Th e results showed that the students found the dissemination and defi nition of fi nancial culture important. Th e most urgent challenge of the near future would be to fi nd the method through which we could make our knowledge even more solid and practical in 
